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Аннотация. В статье рассматриваются вопросы в области организации работы п 

о трудовому воспитанию школьников в рамках развития промышленного туризма 

в регионе. Трудовое воспитание играет важную роль в развитии ребенка и форми-

ровании его личности. Оно помогает детям осознать важность труда в жизни лю-

дей и вклад, который они могут внести в общество. Поэтому работа по трудовому 

воспитанию с детьми с раннего возраста имеет долгосрочные положительные по-

следствия. Возвращаясь к этапам развития промышленного туризма в России, ви-

дим, что производственные экскурсии берут начало с развития школьных экскур-

сий. В современной методологии промышленного туризма упущен ключевой фак-

тор: трудовое воспитание школьников и повышение престижа рабочих специаль-

ностей. Нами предлагается интеграция промышленного туризма в образователь-

ный процесс как модель профориентации и трудового воспитания школьников. 
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Abstract. The article discusses questions in the field of organizing work on the labor 

education of schoolchildren in the framework of the development of industrial tourism 

in the region. Labor education plays an important role in the development of a child and 

the formation of his personality. It helps children realize the importance of work in peo-

ple's lives and the contribution they can make to society. For this reason, work on labor 

education with children from an early age has long-term positive consequences. Return-

ing to the stages of the development of industrial tourism in Russia, we see that indus-

trial excursions originate from the development of school excursions. In the modern 

methodology of Industrial tourism, a key factor has been missed: the labor education of 

schoolchildren and the increase in the prestige of working professions. We propose the 

integration of industrial tourism into the educational process as a model of vocational 

orientation and labor education for schoolchildren. 

Keywords: Belgorod region; industrial tourism; labor education of schoolchildren 
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Introduction. The development of in-

dustrial tourism is a relatively new but in-

creasingly popular area of tourism in the re-

gion. Industrial excursions are an important 

means of labor education and career guidance 

for students, and they are of great educational 

and polytechnic importance (Volkov, Moro-

zova, 2016). 

There are 3 stages in the history of the 

global development of industrial tourism (Ta-

nina, Sergeev, Konyshev, Tanin, 2022). 
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Fig. 1. Characteristics of the stages of industrial tourism development 

Рис. 1. Характеристика этапов развития промышленного туризма 

 

 

International experience shows that the 

successful realization of industrial tourism 

products in foreign companies consists in 

close cooperation and interaction with state 

and municipal authorities that support the 

promotion of services in this area.  

In Russia, the experience of industrial 

tourism development has a long history, 

which can be divided into 3 main stages: pre-

revolutionary, Soviet (from 1917 to the 

1990s) and modern. Over the years, public 

sightseeing and industrial tourism have per-

formed various tasks (Galoyan, 2018). 
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Fig. 2. Historical stages of tourism development in Russia 

Рис. 2. Исторические этапы развития туризма в России 

 

In the pre-revolutionary period, the first 

scientific methods of organizing the excursion 

process were formed in Russia, the develop-

ment of the excursion business began and in-

dustrial tourism was born. In the late XIX and 

early XX centuries, teachers of individual 

Russian schools, private gymnasiums, and 

commercial schools, realizing the need to in-

clude excursions in the curriculum, began or-

ganizing visits to enterprises. Industrial ex-

cursions were part of educational activities, 

one of the forms of the lesson and part of ex-

tracurricular educational work with students. 

The Soviet period of the development of 

the excursion business and industrial tourism 

was a stage (1917-1930) in the formation of 

the domestic industry and the excursion 

school. Industrial tourism at this stage is 

closely connected with the educational tasks 

of the Soviet government, with the improve-

ment of the cultural and labor level of the 

masses of the people (Tsareva, Buzdyk, 

2024). 

In the early years of Soviet regime, the 

tour business developed at a faster pace than 

in the pre-revolutionary period, becoming an 

important phenomenon of the country's social 

life. 

The excursion method has taken the 

first place among many means of labor educa-

tion, and industrial tourism has become a pri-

ority. Excursion establishments widely pro-

moted the first achievements of socialist con-

struction and organized excursions to ad-

vanced construction sites, enterprises, and 

collective farms. Because of the great popu-

larity of industrial excursions, work begins on 

developing a methodology for conducting 

them. 

In order to attract tourists, employees of 

large enterprises published popular infor-

mation about their facility. 

The second stage (1930s-1980s) is 

characterized by the flourishing of industrial 

tourism in the system of Soviet sightseeing 

business. Tourism work in the country was led 
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by the All-Union Voluntary Society of Prole-

tarian Tourism and Excursions (VSPT), 

whose task was to introduce workers and 

peasants to their country. Visual demonstra-

tion of achievements in the development of 

the national economy occupied a large place 

in the content of travel. 

Thus, in the first decades of Soviet 

power, industrial tourism developed rapidly, 

which was explained by the great tasks set by 

the Soviet government for the cultural and 

labor education of citizens. Industrial excur-

sions have contributed to the improvement of 

production technology and the organization of 

the labor process in industrial and agricultural 

enterprises. 

After the Great Patriotic War, when the 

national economy was rising, mass industrial 

excursions to existing enterprises began. In 

order for people to see the latest achievements 

of science and technology, to imagine how the 

party's policy is being implemented and the 

material and technical base of communism is 

being created. 

Under the dominant state regulation of 

tourism development, state regulations gave a 

new impetus to the excursion business. One 

of them is the resolution of the Central Com-

mittee of the Communist Party of the Soviet 

Union, the Council of Ministers of the USSR 

and the All-Union Central Council of Trade 

Unions dated 05.30.1969 "On measures for 

the further development of tourism and excur-

sions in the country."  At the turn of the centu-

ry, the economy declined, and a time of deep 

uncertainty came in the Russian industry, 

when interest not only in industrial tourism, 

but also in production at all levels turned out 

to be close to zero. The Ministry of Education 

of the USSR created the Central Children's 

Tourism. Regional children's excursion and 

tourist stations developed production excur-

sions in accordance with the school curricu-

lum on certain topics of natural science and 

humanities subjects. Industrial enterprises that 

survived perestroika and the transition to a 

market economy remained in a clear minority 

(Yashalova, Akimova, Ruban, Boyko, Usova, 

Mustafaeva, 2017; Zinich, 2023). 

In the XX century, there is a revival not 

only of industry, but also of domestic tourism, 

new attractive routes are being formed, and 

new destinations are opening up. A new mar-

keting tool has appeared in the arsenal of en-

terprises and travel companies – industrial 

tourism. In the Strategy for the Development 

of Tourism in the Russian Federation for the 

period up to 2035 (approved by Decree of the 

Government of the Russian Federation dated 

09.20.2019 No. 2129-r), industrial tourism is 

defined as “visits and events at the facility 

that allow visitors to understand the processes 

and production secrets related to the past, pre-

sent or future (The state standard of the Rus-

sian Federation, identical to the international 

standard ISO 13810-2016 Tourist services. 

Industrial tourism. Provision of services)”. 

The aim of the work. Industrial tour-

ism is becoming one of the main directions of 

strategic development of tourism in the Rus-

sian Federation. In 2019, the Agency for Stra-

tegic Initiatives assumed the mission of reviv-

al and supported the initiative to resume an 

integrated approach to the development of 

industrial tourism in Russia. The first stage of 

the industrial tourism development initiative 

was the creation of a Methodology for organ-

izing industrial tourism in the regions of the 

Russian Federation, where step-by-step in-

structions for their implementation were 

formed. It is the comprehensive work on the 

development of industrial tourism that con-

tributes to the sustainable positioning of the 

industrial potential of the Russian Federation 

in domestic and foreign markets (Gordienko, 

2021). 

However, in the methodology for the 

development of industrial tourism in the Rus-

sian Federation, in Section 02 "Development 

and implementation of regional strategies for 

the development of industrial tourism", the 

key figures for whom and why industrial tour-

ism is needed are highlighted: the region, en-

terprises, and the tourism industry (Fig. 3). 
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Fig. 3. Objects of interaction in the implementation of regional strategies 

 for the development of industrial tourism 

Рис. 3. Объекты взаимодействия при реализации региональных  

стратегий развития промышленного туризма 

 

Returning to the stages of the develop-

ment of industrial tourism in Russia, we see 

that industrial excursions originate from the 

development of school excursions, industrial 

tourism is closely linked to labor education, 

with an increase in the cultural and labor level 

of the development of the masses.  

Materials and Methods. In the modern 

methodology of Industrial tourism, a key fac-

tor has been overlooked: the labor education 

of schoolchildren and the increase in the pres-

tige of working professions. 

Labor education of schoolchildren and 

increasing the prestige of working professions 

is currently a key area for the development of 

industrial tourism in the region. The current 

unfavorable situation in the regional labor 

market, associated with a shortage of working 

professions in industrial enterprises, under-

lines the need for a professionally trained 

younger generation (Gutova T.A., 2013). It is 

possible to decide this problem only through 

the inclusion of industrial excursions in the 

educational plan of the school year (taking 

into account the age and cognitive characteris-

tics of schoolchildren) of basic general educa-

tion programs on a constant basis (Shelestov, 

Kovazhenkov, 2024) 

Results and Discussion. Figure 4 

shows the author's model of interaction be-

tween the main stakeholders in the develop-

ment of industrial tourism: government au-

thorities, universities, industrial tourism fa-

cilities, educational institutions and tour 

desks.  

Industrial tourism should be of interest 

to enterprises, since from childhood the con-

sumer of a particular brand's products will be 

formed and promoted; increasing the prestige 

of engineering and working professions, 

stimulating the interest of schoolchildren in 

these professions; reducing part of the cost of 

marketing and individual advertising of their 

products, as well as attracting staff, it is pos-

sible to concentrate forces (including finan-

cial) to improve product quality (GOST R 

ISO 13810-2016).  

Regional government authorities – pro-

motion of the region, both at the state and in-

ternational levels; positive image and invest-

ment attractiveness; promotion and formation 

of regional brands; demonstration of success-
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ful enterprises; development of the export po-

tential of enterprises in the region; develop-

ment of small and medium-sized businesses; 

budget revenues from the sale of goods and 

services; professional orientation for school-

children and students; development of busi-

ness and international tourism through the ex-

change of experience; attraction of profes-

sional staff; development of the tourism in-

dustry; creating conditions for the creation of 

a new type of non-primary exports (Andrey-

chenko, Mukhina, 2022). 

 

 
 

Fig. 4. Model (algorithm) of interaction between the main stakeholders  

in the development of industrial tourism 

Рис. 4. Модель (алгоритм) взаимодействия основных заинтересованных сторон  

в развитии промышленного туризма 

 

 

Local governments – it becomes possi-

ble to receive additional funds to the budget. 

Educational institutions also decide im-

portant tasks through field trips. First of all, it 

is the education of respect and interest in 

work, as well as a step towards personal and 

professional education (Zhizhileva, 2017; 

Zhukovets, 2021). 

The algorithm of the process of organiz-

ing career guidance and labor education of 

schoolchildren is shown in Figure 5. 
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Fig. 5. Diagram of the process of organizing career guidance and labor  

education of schoolchildren 

Рис. 5. Схема процесса организации профориентации и трудового  

воспитания школьников 

 

 

Small business entities – development 

of small and medium-sized businesses in tour-

ism; creation of new jobs; development of 

service and hospitality infrastructure. 

The tour desk is a new popular tourist 

product; a tool for increasing the tourist flow 

to the region; expanding the range of tourist 

services; developing business and internation-

al tourism; developing cultural and education-

al tourism; developing children’s tourism and 

promoting educational programs; developing 

vocational guidance for schoolchildren; de-

veloping thematic tours; developing weekend 

tours (Zinich, 2023). 

Higher education institutions – diversi-

fication of the educational process (practice-

oriented approach), career guidance of stu-

dents; interaction with the enterprise (joint 

projects); employment of graduates (Moro-

zov, 2022). 

Tourist – increasing the degree of satis-

faction of needs, knowledge gained from fa-

miliarization with production secrets, techno-

logical processes, product history, and others 

(Polyanina, Dokashenko, 2014). 

Conclusions. So, the development of the 

modern economy requires the development 

and implementation of effective methods that 

will contribute to the formation of a civic po-

sition, a system of values and labor education 

among the younger generation. The absorp-

tion of the modern generation by a variety of 

gadgets, the prevalence of TV shows and en-

tertainment in the media have provoked a re-

jection of the prestige of working professions, 

and a lack of interest in active cognitive activ-

ity. Students should learn to think, discuss, 

and develop their knowledge as they grow up 

and form their own worldview and individual 

path of development. Tourism and local histo-

ry work will contribute to the formation of 

these qualities in schoolchildren. 

The tourist and excursion direction con-

tributes to the creation of conditions for pro-

fessional self-determination and personal self-

development of students through industrial 

tourism, and also helps to form their life voca-
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tion and purpose, their own vision and as-

sessment of events. 

Demonstrating the industrial might of 

our native land is a very effective way of par-

enting the spirit of patriotism and pride in 

people, and above all in young people.  

Industrial tourism is considered as a 

catalyst for the regional economy, allowing 

not only to use the entire range of recreational 

resources, but also to make the most effective 

use of the industrial and socio-cultural poten-

tial of the territory. The Belgorod Region has 

a strong potential for the development of in-

dustrial tourism, which can provide the terri-

tory with additional development opportuni-

ties. 
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