
 

Научный результат. Социальные и гуманитарные исследования. 2022. Т. 8, № 3. С. 175-183 
Research Result. Social Studies and Humanities. 2022. 8(3). Р. 175-183 

175 

 

 

НАУЧНЫЙ РЕЗУЛЬТАТ. СОЦИАЛЬНЫЕ И ГУМАНИТАРНЫЕ ИССЛЕДОВАНИЯ 
RESEARH RESULT. SOCIAL STUDIES AND HUMANITIES  

 

DOI: 10.18413/2408-932X-2022-8-3-0-15 

 

Bai Jie Research on Russian translation strategies of 2021 Network 

buzzwords from the perspective of cross-cultural communication 

 

Mirzo Ulugbek National University of Uzbekistan, 4 Universitetskaya St.,  

Tashkent, 100174, Uzbekistan;  

Jining Normal University, 59 Gongnong St., Ulanqab City, 012000, Inner Mongolia Autonomous 

Region, China; 719350925@qq.com 

 

Abstract. The development of Internet technology has given birth to network 

buzzwords expressing meanings in specific network media. Such language forms have 

increasingly appeared, reflecting a country's popular culture to a certain extent, be-

sides, which has become a prism reflecting the country's social development. In order 

to improve the effect of cross-cultural communication, better serve cross-cultural com-

munication, and translate network buzzwords vividly and appropriately, translators 

must adopt appropriate translation strategies based on the timeliness, entertainment, 

and simplicity of online buzzwords, furthermore, accurately and authentically translate 

Chinese Internet buzzwords on the premise of retaining the local cultural characteris-

tics, thereby promoting in-depth communication of Chinese and Russian network cul-

ture. The goal of this paper is to analyze the origin and dissemination of Internet 

buzzwords from the perspective of cross-cultural communication, to define the con-

cept of Internet buzzwords, to explore its origin, to analyze its phenotypic characteris-

tics, and to try to find translation strategies for Chinese Internet buzzwords. This paper 

draws the following conclusions: The generation of Chinese Internet buzzwords has 

profound cultural roots, and it relies on new network media in the process of dissemi-

nation. In order to make cross-cultural communication more effective, in the process 

of translating Chinese online buzzwords, appropriate translation strategies should be 

flexibly selected according to the specific context and semantics. 
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Аннотация. Развитие интернет-технологий привело к появлению интернет-сло-

вечек, которые выражаются в специфической сетевой среде. Все чаще появляются 
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такие языковые формы, которые в определенной степени отражают народную куль-

туру страны, кроме того, они стали призмой, преломляющей социальное развитие 

страны. Для того чтобы повысить эффективность межкультурной коммуникации, 

лучше обслуживать межкультурные обмены и ярко и уместно переводить модные 

слова Интернета, переводчики должны использовать соответствующие стратегии 

перевода, основанные на своевременности, развлекательности и простоте модных 

слов Интернета, чтобы точно и достоверно переводить китайские шумовые слова 

Интернета, сохраняя при этом местные культурные особенности. Это будет способ-

ствовать лучшему общению между китайской и российской онлайн-культурами. 

Целью данной статьи является анализ происхождения и распространения модных 

слов Интернета с точки зрения межкультурной коммуникации, определение концеп-

ции модных слов Интернета, анализ некоторых их фенотипических характеристик 

и попытка определить стратегии перевода для китайских модных слов Интернета. 

В этой статье сделаны следующие выводы: генерация китайских модных слов Ин-

тернета имеет глубокие культурные корни и в процессе распространения опирается 

на новые сетевые средства массовой информации. Чтобы сделать межкультурную 

коммуникацию более эффективной, в процессе перевода китайских онлайновых 

модных словечек следует гибко выбирать соответствующие стратегии перевода в 

соответствии с конкретным контекстом и семантикой. 

 

Ключевые слова: межкультурный; модные слова Интернета; стратегии пере-

вода; коммуникация 
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Introduction 

Language is the most important tool of 
human communication, and it changes with the 
development of human society. With the emer-
gence of the Internet, mankind has entered the 
network age. The medium of human commu-
nication has also changed. The Internet has 
also become an important platform for com-
munication. In 2021, China Internet Network 
Information Center (CNNIC) released the Sta-
tistical Report on The Development of Internet 
in China. It pointed out that by June 2021, the 
scale of Internet users in China had reached 
1.011 billion, and the scale of mobile Internet 
users in China had reached 1.007 billion1. The 
impact of the Internet on communication has 
been remarkable. Network buzzwords are the 

                                                            
1 The 48th Statistical Report on Internet Development 

in China. China Internet Network Information Center. 

August 2021. URL: 

product of the rapid development of the Inter-
net era. It not only meets the diverse needs of 
communication, but also adapts to the needs of 
social development and transformation, and 
becomes a mirror reflecting the characteristics 
of The Times. 

Cross-cultural communication enables 
people with different cultural concepts and 
symbolic systems to interact, and the Internet 
makes such communication more convenient. 
At the same time, the emergence of network 
buzzwords has put forward new tasks and di-
rections for understanding and translation 
(Tao, 2017; Wang Sha, Xiao Jiugen, 2020; 
Jing Luo, 2021; Zhou Yan, 2021 and others). 

 

Methods 
In order to investigate Internet 

https://www.cnnic.com.cn/IDR/ReportDown-

loads/202111/P020211119394556095096.pdf 
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buzzwords more carefully, the following re-
search methods are adopted in this paper: 

1. Observing and collecting buzzwords 

on Internet, and then analyzing buzzwords 

from the perspective of cross-cultural commu-

nication. 

2.  Analyzing the origin and perfor-

mance characteristics of Internet buzzwords to 

explore suitable translation strategies. 

The main content 

I．Reasons for the formation and com-

munication of network buzzwords 

The causes of network buzzwords are 

multifaceted, including social factors and net-

work users' own factors. As a network lan-

guage, network buzzwords are developed with 

the emergence and development of the Internet 

to meet the needs of the Internet era. At the 

same time, in the virtual network, citizens need 

to use the corresponding virtual symbol system 

to realize the intention of communication, and 

network buzzwords are an important tool for 

the realization of this process. 

First of all, the development and popu-

larity of the Internet is the most important fac-

tor for the emergence of network buzzwords. 

Gadamer has asserted that the twenty first cen-

tury is the first era in which technology plays a 

decisive role and begins to expand technologi-

cal knowledge from the control of natural 

power to the control of social life. (Gadamer, 

1988: 63) The network is a virtual space out-

side the reality supported by digital technol-

ogy. With the continuous development of sci-

ence and technology, the Internet has become 

the main channel for people around the world 

to communicate. The Internet is changing peo-

ple's lives all the time, and also shaping the 

form of human groups. Netizen is the group 

produced under this background. 

China officially joined the Internet in 

1994, and in the 21st century, people's lives 

have been changed. In online communities or 

social media, many Chinese netizens like to 

use English words, letters, or Chinese-English 

hybrids to communicate ideas, which is also 

the result of language contact on the Internet. 

Secondly, the social, economic and po-

litical situation is also a prerequisite for the 

emergence of network buzzwords. One of the 

fundamental characteristics of language is its 

sociality. China's reform and opening up pro-

vided historical conditions for the emergence 

of network language. The reform and opening-

up policy, which began in the late 1970s, has 

enabled China to reach out to the world and the 

Chinese people to understand the world. While 

promoting economic development, reform and 

opening up have strengthened exchanges and 

contacts with other countries. All kinds of new 

things and ideas have emerged, creating a good 

environment for cultural vitality. 

In the process, a large number of new 

words were coined. And with the Internet ac-

cess of millions of households, network 

buzzwords also began to be known by more 

netizens and widely spread. For example, "3Q" 

is widely used among Internet buzzwords, re-

ferring to Thank you. "88" is the harmonics of 

the English word "ByeBye". "666" means a 

good game or awesome. And every year, new 

buzzwords emerge and become the catch-

phrase of netizens. We'll elaborate on the inter-

net buzzwords for 2021 below. 

Thirdly, the rise and development of 

network buzzwords are also the psychological 

reflection of network users in virtual space. At 

present, Internet users are mainly young people 

with a certain level of education, who are inno-

vative and eager to be different. Driven by such 

social psychology, they are encouraged to pur-

sue the visual effect of "defamiliarization" in 

expression. More importantly, they have a 

strong ability to control the direction of social 

trends and look forward to the emergence of 

new things, creating fashionable and trendy 

symbols to express their emotions. In addition 

to the psychology of seeking new things, the 

use of Internet buzzwords also reflects the us-

ers' psychology of identification and catharsis. 

Through the use of Internet buzzwords, they 

mark their identity and seek spiritual affilia-

tion. In turn, they vent their emotions and re-

lieve pressure within the group. (Song Ziran, 

Wang Yong, Li Jinlai, 2021: 57, 61, 68, 69). 

The development of language is a dy-

namic development process. Network 
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buzzwords are a new language variant pro-

duced under the background of network, and 

they are an important means of communication 

for netizens, which reflects the dynamic devel-

opment of society. Any change in social life, 

even the smallest change, will be more or less 

reflected in language, mainly in vocabulary, 

for language is the most important means of 

communication by which social life is carried 

out. (Chen Yuan, 2000: 230) 

II．The concept and origin of network 

buzzwords 

From the perspective of sociolinguis-

tics, network buzzwords are not only a linguis-

tic phenomenon, belonging to the category of 

network language, but also a social phenome-

non. As a symbol of social change, language 

change is rooted in social change. Social 

change is the source and motive force of lan-

guage change, and language change reflects 

and reacts on social change. W. Right, a fa-

mous American linguist, believes that lan-

guage, as a social phenomenon, will unambig-

uously change with the changes of social life 

and change with the pace of social life (Su Xin-

chun, 2006: 17). 

According to the viewpoint of Chinese 

scholar Wang Shiyong, network buzzwords 

are the most active language symbols with fer-

mentation function and special meaning that 

are mainly used spontaneously by netizens in 

the network field within a certain period of 

time and often have an impact on social reality 

(Wang Shiyong, 2014: 189). 

Through the above definition we can 

see that network catchword is first exist within 

a certain period or stage, with the aid of net-

work media communication, its creator is In-

ternet users, it is widely used and widely 

spread, it in words, numbers, letters and sym-

bols as the main carrier, was born in a partici-

patory and openness of Internet chat rooms, 

online communities, blogs, is the network lan-

guage in the most active and netizens agreed 

expression. 

In order to present the characteristics of 

network buzzwords more clearly, we analyze 

the top 10 Chinese Network buzzwords in 

2021 with the corpus from The Top 10 Net-

work Words in 2021 released by National Lan-

guage Resources Monitoring and Research 

Center in December 2021.觉醒年代, YYDS, 双
减,破防, 元宇宙, 绝绝子, 躺平, 伤害性不高
，侮辱性极强, 我看不懂，但我大受震撼
and 强国有我. Please look at the table below: 

Table  

Top 10 Chinese Internet Buzzwords of 2021 

Таблица 

10 самых модных китайских слов в Интернете в 2021 году 

Internet 

Buzzwords1 
English Translation Russian Translation 

觉醒年代 The Age of awakening Эпоха пробуждения 

YYDS eternal God；the greatest of all time вечный Бог； величайший всех 

времён 

双减 double reduction; “double reduction” 

policy 

двойное сокращение; политика 

"двойного сокращения" 

破防 Emotional; overwhelm Эмоциональный； подавляюще 

元宇宙 Metaverse Метаверс 

绝绝子 Showstopper; breathtaking; extremely 

bad  

Захватывающее зрелище; 

Крайне плохо 

躺平 couch potato домосед 

                                                            
1 https://www.maigoo.com/news/609348.html 
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伤害性不

高，侮辱性

极强 

It is not so much damaging as it is humil-

iating 

Это не столько вредит, сколько уни-

жает 

我看不懂，

但我大受震

撼 

I didn't get it, i was just in awe Я не понял, я был просто в восторге 

强国有我 The powerful country has me У могущественной страны есть я  

 

 

From the analysis of sources, there are 

mainly the following categories: 

1. Current affairs policies 

双减  is a new network buzzword 

brought by current affairs policies. "Double re-

duction" refers to the policy of the Ministry of 

Education in 2021 to further reduce the home-

work burden and off-campus training burden 

of students in compulsory education. 强国有

我  originated from the solemn oath made by 

young students in the celebration of the cen-

tenary of the founding of the Party in Tian’an-

men Square. 

2. Cultural products 

The term 觉醒年代  comes from the TV 

series "The Age of Awakening", which traces 

the birth and founding of the Communist Party 

of China. It has been well received by audi-

ences and has become a hot topic of discussion. 

元宇宙 , a science fiction concept from the 

novel Avalanche, is still an evolving concept. 

The buzzword 我看不懂，但我大受震撼 

comes from the comment of a film and televi-

sion work by famous director Ang Lee in the 

2013 documentary "Disturbing Bergman". 

3. Spontaneous creation of networks 

YYDS basically originated from network 

broadcast, and has been continuously used by 

netizens. The application scenarios are ex-

panding. It can not only be used to praise peo-

ple, but also countries, institutions and organi-

zations, and then extended to events, affairs, 

things, etc., all can become gods1. During the 

2021 Tokyo Olympic Games, Chinese athletes 

fought hard, with outstanding performances in 

                                                            
1 https://baike.so.com/doc/29778359-31329684.html 
2 https://zhuanlan.zhihu.com/p/440919137 

shooting, diving, weightlifting, table tennis 

and other events, winning the whole network's 

"YYDS" cheers. The buzzword 破防, derived 

from the FTG term "Guard Break", refers to 

breaking an enemy's defensive state or reserve 

of defensive slots2. 伤害性不高，侮辱性极

强comes from an online video. The word 绝绝

子  became popular in an online show, where 

some fans used 绝绝子  to cheer on contest-

ants, which indicates that it is great. The 

buzzword 躺平  first originated from a post by 

a posting user.  

Language is the most important commu-

nicative tool in human society. It comes from 

society and changes with the development of 

society. Vocabulary is the most productive part 

of language change. The emergence of neolo-

gisms is the embodiment of adapting to the de-

velopment of social culture in language. Net-

work buzzwords are the inevitable result of so-

cial development and reflect the multicultural 

and diverse social psychology of the present 

society. 

Ⅲ. The expression characteristics of net-

work buzzwords 

In the network age, the network culture 

is changing rapidly. Network buzzwords exist 

in the network society, and are inevitably 

changing with the development of network 

communication technology. At the same time, 

influenced by the semantic transmission of lan-

guage symbols, they have unique performance 

characteristics. 

1. The timeliness 
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Network buzzwords are often generated 

based on social events or hot issues, which 

aptly reflect the changes of social life and 

times, and are a mirror of the development of 

times. Netizens show great enthusiasm and 

concern for social events, creating and spread-

ing some words that reflect the characteristics 

of The Times. As the product of a specific pe-

riod, network buzzwords reflect the state of 

public psychology and social development at 

that time. For example, the Internet buzzwords 

觉醒年代, 双减  and 强国有我 mentioned 

above all epitomize the important events of 

2021. 

2. Entertaining 

Neil Postman has made a systematic 

analysis in the book Entertainment to Death. 

He believes that a new media is the extension 

and expansion of the old media, and mass me-

dia has entered an entertainment era. The dis-

courses of the entertainment age are character-

ized by the abandonment of logic, rationality 

and order (Postman, 2015). As a new medium, 

the network naturally embodies this entertain-

ment more obviously. For example, "YYDS" is 

the Chinese phrase "eternal god" four words 

pinyin initials combination, this letter collage 

away from Chinese grammar norms, there is a 

convenient social communication language, as 

if the game code, has a strong entertainment; 

绝绝子  is popular in network programs, 

which means "excellent" or "terrible", and is 

used to praise or ridicule. In terms of composi-

tion, it is different from typical Chinese word-

formation rules and has an obvious tendency of 

gamification. 

3. Simplicity 

破防, 双减, 躺平  and "YYDS" are all 

popular words containing short sentences or 

several words in Chinese. In particular, the 

"double reduction", originally intended to fur-

ther reduce the burden of homework and off-

campus training for students in compulsory ed-

ucation, is simpler and easier to remember af-

ter being compressed. The simplicity of such 

network buzzwords is closely related to their 

special way of communication. In an era of 

rapid information development, people prefer 

to use simple and easy-to-understand language 

to express their inner thoughts, and simple 

buzzwords can be more easily used and dis-

seminated by the public. 

It can be seen that network buzzwords 

are free and full of banter. While liberating lan-

guage, they are also far away from grammar 

rules. This is what Bakhtin called the carnival. 

(Xia Zhongxian, 1994: 81) The network 

buzzwords of carnival are close to social life, 

refract social phenomena and reflect social dy-

namics, which can meet the psychological 

needs of most people and help to vent emo-

tions. And the simple, easy-to-understand form 

of the language makes the language itself more 

economical and practical. 

IV. Russian translation strategies of Chi-

nese Network buzzwords in cross-cultural 

communication 

Cross-cultural communication is a disci-

pline established by Edward Hall, an American 

cultural anthropologist, in the 1950s, which is 

also called intercultural communication. 

Cross-cultural communication aims to study 

the methods and approaches for people from 

different cultural backgrounds to cross cultural 

barriers and communicate effectively. 

In today's world, the process of globali-

zation is constantly advancing. Through the In-

ternet as a carrier, cross-cultural communica-

tion realizes the interconnection and mutual 

learning between different national cultures. 

The media expands the flow of culture and the 

place where culture exists. In particular, the 

network media differs from the previous media 

such as printing, telegraph, telephone, and tel-

evision. It possesses a more direct communica-

tion method than traditional media, and more-

over, realizes the immediacy of interpersonal 

communication, with the process more con-

venient and faster, which provides a wider 

stage for multicultural exchanges. 

In cross-cultural communication, lan-

guages of different cultures influence the 

cross-cultural expression and understanding of 

languages, while translation plays the role of 

cultural communication and dissemination. 

Translation, as an intermediary of cross-cul-

tural communication, has the dual nature of 
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culture and communication. Therefore, the 

process of translation, namely the dialogue be-

tween cultures, is the transmission of culture 

and the cross-cultural communication occur-

ring in the process of interlingual communica-

tion. 

Shen Suru believes that translation is a 

cross-language and cross-cultural communica-

tion, which is to fully and effectively convey 

the content expressed by a sender with a certain 

cultural background in a certain language 

(text) to the recipient with another cultural 

background (Shen Suru, 1998: 156). 

In order to avoid the problems in the pro-

cess of cross-cultural communication, espe-

cially translation errors caused by the differ-

ences between Chinese and Western cultural 

and language structures, translators need to 

adopt certain translation strategies and skills to 

correctly deal with the cultural elements in 

translation, so as to make cross-cultural com-

munication more effective. 

1. Literal translation  

Literal translation is to tell the meaning 

of the original text intuitively and accurately, 

without any distortion or arbitrary addition or 

deletion, and retain the meaning and style of 

Chinese. For example, in Table 1, 觉醒年代 

(the age of awakening), 双减 (double reduc-

tion), 我看不懂，但我深受震撼 (I didn't get 

it, I was just in awe) and 强国有我 (The pow-

erful country has me) all belong to literal trans-

lation. Such network buzzwords often have 

equivalent meanings in Russian and Chinese 

with simple literal meanings, which are suita-

ble for direct translation. 

2. Free translation  

Free translation is the expression of the 

meaning of the text naturally and fluently, 

without strict adherence to the original word 

form or original grammatical structure. Its 

complete meaning can be embodied through 

the use of rhetoric. Some network buzzwords 

with strong cultural color are difficult to be di-

rectly translated into Russian. For example, in 

the table above, the translation of popular 

words such as 绝绝子 and 伤害性不高，侮辱
性极 will be widely distant from the meaning 

of these Internet buzzwords if translated ac-

cording to the literal meaning of Chinese char-

acters. The literal meaning should be aban-

doned and the meaning should be expressed in 

a form suitable for the Russian audience. Sim-

ultaneously, it is necessary to determine the 

Russian words according to the meaning of 

Chinese and the context of speech in order to 

avoid the semantic loss and meaning deviation 

caused by literal translation. For example, the 

word 绝绝子 has two meanings, one for praise, 

said extremely good, and the other for irony, 

said extremely bad. At this time, it is necessary 

for the translator to determine the choice of 

Russian words according to the specific con-

text of use. 

3. Interpretation  

When there is no corresponding equiva-

lent for the words of the source language in the 

target language, resulting in a cultural gap, we 

can abandon the rhetorical devices and expres-

sion forms of the original text and adopt an ex-

planatory method to translate the original text. 

Such as 躺平, 破防, "YYDS" and other Internet 

buzzwords, can draw on the method of inter-

pretation, so that the Russian audience can un-

derstand these network environment of the var-

iation of Chinese. 

There are many kinds of Chinese net-

work buzzwords with different forms, and 

other processing methods will be adopted, such 

as zero translation method and transliteration 

method. For some Chinese Internet buzzwords 

it is difficult to find equivalent words in Rus-

sian, and it is not easy to explain them clearly, 

so in such cases it is better to choose the zero 

translation method. Transliteration is also com-

mon. This strategy emphasizes language func-

tions by using phonemes as a unit in transla-

tion, similar to the pronunciation of the source 

language. Such as "tofu", "kung fu", "feng 

shui", "tai chi" and other Chinese culture-

loaded words, using transliteration method, has 

been widely known to the Russian public. This 

translation method is generally used only for 

proper nouns such as names of people and 

places or for words referring to specific things. 

Given the absence of such words in 2021 inter-

net buzzwords, we will not analyse them here. 
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Conclusion 

Language and culture are interdepend-

ent. The generation of network buzzwords is 

the reflection of reality under the help of net-

work media, which enriches the Chinese vo-

cabulary and enhances the effect of people's 

daily communication to a certain extent. Chi-

nese network buzzwords originate from their 

deep cultural roots. In cross-cultural communi-

cation, it is necessary to combine their surface 

meaning and deep connotation for translation. 

Edward Hall believes that there is no simple 

reflection, imitation or one-to-one proportion-

ality between language and the real world 

(Hall, 2013). Translation, as a cultural practice, 

expresses the source language through the tar-

get language and makes things appear again. 

Therefore, in order to make cross-cultural 

communication more effective, appropriate 

translation strategies should be flexibly se-

lected according to the specific context and se-

mantics in the translation of Chinese network 

catchwords. Translators should not stick to one 

translation method, and can combine several 

translation strategies as appropriate to achieve 

better translation results. 
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