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Abstract. The development of Internet technology has given birth to network
buzzwords expressing meanings in specific network media. Such language forms have
increasingly appeared, reflecting a country's popular culture to a certain extent, be-
sides, which has become a prism reflecting the country's social development. In order
to improve the effect of cross-cultural communication, better serve cross-cultural com-
munication, and translate network buzzwords vividly and appropriately, translators
must adopt appropriate translation strategies based on the timeliness, entertainment,
and simplicity of online buzzwords, furthermore, accurately and authentically translate
Chinese Internet buzzwords on the premise of retaining the local cultural characteris-
tics, thereby promoting in-depth communication of Chinese and Russian network cul-
ture. The goal of this paper is to analyze the origin and dissemination of Internet
buzzwords from the perspective of cross-cultural communication, to define the con-
cept of Internet buzzwords, to explore its origin, to analyze its phenotypic characteris-
tics, and to try to find translation strategies for Chinese Internet buzzwords. This paper
draws the following conclusions: The generation of Chinese Internet buzzwords has
profound cultural roots, and it relies on new network media in the process of dissemi-
nation. In order to make cross-cultural communication more effective, in the process
of translating Chinese online buzzwords, appropriate translation strategies should be
flexibly selected according to the specific context and semantics.
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TaKHe S3BIKOBBIE (DOPMBI, KOTOPHIE B ONPEACIICHHOM CTETICHN OTPAaKal0T HApOTHYTO KYJIb-
Typy CTpaHbl, KpOME TOTO, OHU CTAJM MPU3MOM, IPETOMIISIOIICH COLMAIbHOE Pa3BUTHE
cTpaHbl. [y Toro 9yToObI MOBBICUTH 3(PEKTHBHOCTh MEKKYJIBTYPHONH KOMMYHHKAIIWH,
Jyd1ie o0CITyKUBaTh MEXKYJIBTYpHbIE OOMEHBI M IPKO M YMECTHO TE€PEBOAUTH MOJIHBIC
cnoBa MHTepHeTa, epeBOIUMKH JODKHBI UCHIONIB30BAaTh COOTBETCTBYIOIIME CTPATETHU
NIepeBo/ia, OCHOBAHHBIE HA CBOEBPEMEHHOCTH, PA3BIEKATEIbHOCTH U IIPOCTOTE MOJHBIX
cioB MHTEpHETa, 9TOOBI TOYHO ¥ JIOCTOBEPHO MEPEBOUTH KATAHCKHE TYMOBBIE CJIOBA
WurepHera, coxpaHsisi PU 3TOM MECTHbIE KYJBTYpHBIE 0COOEHHOCTH. ITO OyIeT coco0-
CTBOBATh JIydlIEMYy OOILEHHIO MEXIy KUTAlCKOM M POCCUICKON OHJIAMH-KYJIBTypaMu.
Llenbto 1aHHOMW CTAaThU SBIACTCS aHAIM3 MPOUCXOKICHUS M PaclipOCTPAHEHUs] MOTHBIX
cioB MIHTEpHETA C TOUKH 3pEHUS MEXKKYJIBTYPHOH KOMMYHHKAIIHH, OTIPEACIICHIE KOHIIETI-
LM MOZIHBIX clIoB VIHTepHEeTa, aHaIU3 HEKOTOPBIX UX (DEHOTUIMYECKUX XapaKTEPUCTUK
Y TIOTIBITKA OTPENIENTUTh CTPATETHH NIEPEBOA ISl KUTAHCKUX MOIHBIX CJI0B MIHTEpHEeTA.
B st10ii cTarke caenanbl cieayoIue BEIBObI: TeHepalus KUTalCKUX MOIHBIX clioB MH-
TepHeTa UMEET ITyOOKHE KYJIBTYPHBIE KOPHH U B IIPOLIECCE PACTPOCTPAHEHHS OTIUPACTCS
Ha HOBBIE CETEBbIE CPEICTBA MAcCOBOM MH(popMaIu. UToObI clienaTh MEeXKYIbTYpHYIO
KOMMYHHKaIM0 Oosee 3(h(HeKTUBHOM, B MPOIECCe MEPeBoia KUTAHCKUX OHJIAMHOBBIX
MOJIHBIX CJIOBEYEK CIIelyeT TMOKO BBIOMpPATh COOTBETCTBYIOLIME CTPATEruy MepeBoa B
COOTBETCTBUH C KOHKPETHBIM KOHTEKCTOM U CEMaHTHKOH.

KuroueBblie ciioBa: MeXKYIbTypHBIN; MOJAHBIE ciaoBa VIHTepHETa; cTpareruu Inepe-
BOJ/1a; KOMMYHUKALIHs
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Introduction

Language is the most important tool of
human communication, and it changes with the
development of human society. With the emer-
gence of the Internet, mankind has entered the
network age. The medium of human commu-
nication has also changed. The Internet has
also become an important platform for com-
munication. In 2021, China Internet Network
Information Center (CNNIC) released the Sta-
tistical Report on The Development of Internet
in China. It pointed out that by June 2021, the
scale of Internet users in China had reached
1.011 billion, and the scale of mobile Internet
users in China had reached 1.007 billion®. The
impact of the Internet on communication has
been remarkable. Network buzzwords are the

! The 48th Statistical Report on Internet Development
in China. China Internet Network Information Center.
August 2021. URL:

product of the rapid development of the Inter-
net era. It not only meets the diverse needs of
communication, but also adapts to the needs of
social development and transformation, and
becomes a mirror reflecting the characteristics
of The Times.

Cross-cultural communication enables
people with different cultural concepts and
symbolic systems to interact, and the Internet
makes such communication more convenient.
At the same time, the emergence of network
buzzwords has put forward new tasks and di-
rections for understanding and translation
(Tao, 2017; Wang Sha, Xiao Jiugen, 2020;
Jing Luo, 2021; Zhou Yan, 2021 and others).

Methods
In order to investigate Internet

https://www.cnnic.com.cn/IDR/ReportDown-
loads/202111/P020211119394556095096.pdf

HAYYHBIW PE3YJIbTAT. COLIMATILHBIE U TYMAHUTAPHBIE UCCJIEJJOBAHUA
RESEARH RESULT. SOCIAL STUDIES AND HUMANITIES



Hayunwlii pesyremam. CoyuanbHble u 2ymaHumapHsle uccaedoganus. 2022. T 8, Ne 3. C. 175-183 177
Research Result. Social Studies and Humanities. 2022. 8(3). P. 175-183

buzzwords more carefully, the following re-
search methods are adopted in this paper:

1. Observing and collecting buzzwords
on Internet, and then analyzing buzzwords
from the perspective of cross-cultural commu-
nication.

2. Analyzing the origin and perfor-
mance characteristics of Internet buzzwords to
explore suitable translation strategies.

The main content

I. Reasons for the formation and com-
munication of network buzzwords

The causes of network buzzwords are
multifaceted, including social factors and net-
work users' own factors. As a network lan-
guage, network buzzwords are developed with
the emergence and development of the Internet
to meet the needs of the Internet era. At the
same time, in the virtual network, citizens need
to use the corresponding virtual symbol system
to realize the intention of communication, and
network buzzwords are an important tool for
the realization of this process.

First of all, the development and popu-
larity of the Internet is the most important fac-
tor for the emergence of network buzzwords.
Gadamer has asserted that the twenty first cen-
tury is the first era in which technology plays a
decisive role and begins to expand technologi-
cal knowledge from the control of natural
power to the control of social life. (Gadamer,
1988: 63) The network is a virtual space out-
side the reality supported by digital technol-
ogy. With the continuous development of sci-
ence and technology, the Internet has become
the main channel for people around the world
to communicate. The Internet is changing peo-
ple's lives all the time, and also shaping the
form of human groups. Netizen is the group
produced under this background.

China officially joined the Internet in
1994, and in the 21st century, people's lives
have been changed. In online communities or
social media, many Chinese netizens like to
use English words, letters, or Chinese-English
hybrids to communicate ideas, which is also
the result of language contact on the Internet.

Secondly, the social, economic and po-
litical situation is also a prerequisite for the

emergence of network buzzwords. One of the
fundamental characteristics of language is its
sociality. China's reform and opening up pro-
vided historical conditions for the emergence
of network language. The reform and opening-
up policy, which began in the late 1970s, has
enabled China to reach out to the world and the
Chinese people to understand the world. While
promoting economic development, reform and
opening up have strengthened exchanges and
contacts with other countries. All kinds of new
things and ideas have emerged, creating a good
environment for cultural vitality.

In the process, a large number of new
words were coined. And with the Internet ac-
cess of millions of households, network
buzzwords also began to be known by more
netizens and widely spread. For example, "3Q"
is widely used among Internet buzzwords, re-
ferring to Thank you. 88" is the harmonics of
the English word "ByeBye". "666™ means a
good game or awesome. And every year, new
buzzwords emerge and become the catch-
phrase of netizens. We'll elaborate on the inter-
net buzzwords for 2021 below.

Thirdly, the rise and development of
network buzzwords are also the psychological
reflection of network users in virtual space. At
present, Internet users are mainly young people
with a certain level of education, who are inno-
vative and eager to be different. Driven by such
social psychology, they are encouraged to pur-
sue the visual effect of "defamiliarization” in
expression. More importantly, they have a
strong ability to control the direction of social
trends and look forward to the emergence of
new things, creating fashionable and trendy
symbols to express their emotions. In addition
to the psychology of seeking new things, the
use of Internet buzzwords also reflects the us-
ers' psychology of identification and catharsis.
Through the use of Internet buzzwords, they
mark their identity and seek spiritual affilia-
tion. In turn, they vent their emotions and re-
lieve pressure within the group. (Song Ziran,
Wang Yong, Li Jinlai, 2021: 57, 61, 68, 69).

The development of language is a dy-
namic  development process. Network
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buzzwords are a new language variant pro-
duced under the background of network, and
they are an important means of communication
for netizens, which reflects the dynamic devel-
opment of society. Any change in social life,
even the smallest change, will be more or less
reflected in language, mainly in vocabulary,
for language is the most important means of
communication by which social life is carried
out. (Chen Yuan, 2000: 230)

I1. The concept and origin of network
buzzwords

From the perspective of sociolinguis-
tics, network buzzwords are not only a linguis-
tic phenomenon, belonging to the category of
network language, but also a social phenome-
non. As a symbol of social change, language
change is rooted in social change. Social
change is the source and motive force of lan-
guage change, and language change reflects
and reacts on social change. W. Right, a fa-
mous American linguist, believes that lan-
guage, as a social phenomenon, will unambig-
uously change with the changes of social life
and change with the pace of social life (Su Xin-
chun, 2006: 17).

According to the viewpoint of Chinese
scholar Wang Shiyong, network buzzwords

are the most active language symbols with fer-
mentation function and special meaning that
are mainly used spontaneously by netizens in
the network field within a certain period of
time and often have an impact on social reality
(Wang Shiyong, 2014: 189).

Through the above definition we can
see that network catchword is first exist within
a certain period or stage, with the aid of net-
work media communication, its creator is In-
ternet users, it is widely used and widely
spread, it in words, numbers, letters and sym-
bols as the main carrier, was born in a partici-
patory and openness of Internet chat rooms,
online communities, blogs, is the network lan-
guage in the most active and netizens agreed
expression.

In order to present the characteristics of
network buzzwords more clearly, we analyze
the top 10 Chinese Network buzzwords in
2021 with the corpus from The Top 10 Net-
work Words in 2021 released by National Lan-
guage Resources Monitoring and Research
Center in December 2021. % E4F /. YYDS, XX
0T, TE AT, AT, BT, (EMET
, WFEIER G,  HE A, HEA LR
and 7%/# 7 7. Please look at the table below:

Table
Top 10 Chinese Internet Buzzwords of 2021
Tabruya
10 cambIx MOJIHBIX KHTalicKuX ciioB B MHTepHere B 2021 rony
Internet 1 English Translation Russian Translation
Buzzwords
i BEAEAR The Age of awakening Droxa mpoOyKIeHUS
YYDS eternal God; the greatest of all time BeuHbll bor;  Bennuailmmii Bcex
BpEMEH
XUk double reduction; “double reduction” | nBoiiHOE€ COKpalleHHE; TOJUTHKA
policy " TBOWHOTO COKpameHus"
BB Emotional; overwhelm DOMOLMOHATIBHBIN;  TOJABIISIOLIE
TLFH Metaverse MeraBepc
Ao A8 Showstopper; breathtaking; extremely | 3axBarbIBarolee 3penuIIe;
bad Kpaiine mioxo
g4 couch potato oMocen

! https://www.maigoo.com/news/609348.html
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w, fREYE | lating
g

15 FEAEAN It is not so much damaging as it is humil- | DTo He CTOJIBKO BPEIUT, CKOJIBKO YHH-

Kact

RENE, I didn't get it, 1 was just in awe
HEKZRE
&

4

S He moHs1, 51 OBLT MPOCTO B BOCTOPTE

o [ The powerful country has me

VY Mor yHlCCTBeHHOP'I CTPaHbI €CTh A

From the analysis of sources, there are
mainly the following categories:

1. Current affairs policies

X% is a new network buzzword
brought by current affairs policies. "Double re-
duction" refers to the policy of the Ministry of
Education in 2021 to further reduce the home-
work burden and off-campus training burden

of students in compulsory education. ZZ/FA&

# originated from the solemn oath made by
young students in the celebration of the cen-
tenary of the founding of the Party in Tian’an-
men Square.

2. Cultural products

The term Z#BEF 1€ comes from the TV

series "The Age of Awakening", which traces
the birth and founding of the Communist Party
of China. It has been well received by audi-
ences and has become a hot topic of discussion.
JTFH , a science fiction concept from the
novel Avalanche, is still an evolving concept.
The buzzword HEFIE (BEHXZER
comes from the comment of a film and televi-
sion work by famous director Ang Lee in the
2013 documentary "Disturbing Bergman".

3. Spontaneous creation of networks

YYDS basically originated from network
broadcast, and has been continuously used by
netizens. The application scenarios are ex-
panding. It can not only be used to praise peo-
ple, but also countries, institutions and organi-
zations, and then extended to events, affairs,
things, etc., all can become gods®. During the
2021 Tokyo Olympic Games, Chinese athletes
fought hard, with outstanding performances in

! https://baike.so.com/doc/29778359-31329684.html
2 https://zhuanlan.zhihu.com/p/440919137

shooting, diving, weightlifting, table tennis
and other events, winning the whole network's
"YYDS" cheers. The buzzword #&f7, derived
from the FTG term "Guard Break", refers to
breaking an enemy's defensive state or reserve
of defensive slots®. /& 1EA 5, FFFEIEHR
Zicomes from an online video. The word £ 4
7 became popular in an online show, where

some fans used Z4 F to cheer on contest-

ants, which indicates that it is great. The
buzzword 4 first originated from a post by
a posting user.

Language is the most important commu-
nicative tool in human society. It comes from
society and changes with the development of
society. Vocabulary is the most productive part
of language change. The emergence of neolo-
gisms is the embodiment of adapting to the de-
velopment of social culture in language. Net-
work buzzwords are the inevitable result of so-
cial development and reflect the multicultural
and diverse social psychology of the present
society.

IT. The expression characteristics of net-
work buzzwords

In the network age, the network culture
is changing rapidly. Network buzzwords exist
in the network society, and are inevitably
changing with the development of network
communication technology. At the same time,
influenced by the semantic transmission of lan-
guage symbols, they have unique performance
characteristics.

1. The timeliness
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Network buzzwords are often generated
based on social events or hot issues, which
aptly reflect the changes of social life and
times, and are a mirror of the development of
times. Netizens show great enthusiasm and
concern for social events, creating and spread-
ing some words that reflect the characteristics
of The Times. As the product of a specific pe-
riod, network buzzwords reflect the state of
public psychology and social development at
that time. For example, the Internet buzzwords

WEEFC @ and #/FHAEH mentioned

above all epitomize the important events of
2021.

2. Entertaining

Neil Postman has made a systematic
analysis in the book Entertainment to Death.
He believes that a new media is the extension
and expansion of the old media, and mass me-
dia has entered an entertainment era. The dis-
courses of the entertainment age are character-
ized by the abandonment of logic, rationality
and order (Postman, 2015). As a new medium,
the network naturally embodies this entertain-
ment more obviously. For example, "YYDS" is
the Chinese phrase "eternal god" four words
pinyin initials combination, this letter collage
away from Chinese grammar norms, there is a
convenient social communication language, as
if the game code, has a strong entertainment;

#45F is popular in network programs,

which means "excellent" or "terrible", and is
used to praise or ridicule. In terms of composi-
tion, it is different from typical Chinese word-
formation rules and has an obvious tendency of
gamification.

3. Simplicity

g, X3, 4F and "YYDS" are all
popular words containing short sentences or
several words in Chinese. In particular, the
"double reduction", originally intended to fur-
ther reduce the burden of homework and off-
campus training for students in compulsory ed-
ucation, is simpler and easier to remember af-
ter being compressed. The simplicity of such
network buzzwords is closely related to their
special way of communication. In an era of
rapid information development, people prefer

to use simple and easy-to-understand language
to express their inner thoughts, and simple
buzzwords can be more easily used and dis-
seminated by the public.

It can be seen that network buzzwords
are free and full of banter. While liberating lan-
guage, they are also far away from grammar
rules. This is what Bakhtin called the carnival.
(Xia Zhongxian, 1994: 81) The network
buzzwords of carnival are close to social life,
refract social phenomena and reflect social dy-
namics, which can meet the psychological
needs of most people and help to vent emo-
tions. And the simple, easy-to-understand form
of the language makes the language itself more
economical and practical.

1V. Russian translation strategies of Chi-
nese Network buzzwords in cross-cultural
communication

Cross-cultural communication is a disci-
pline established by Edward Hall, an American
cultural anthropologist, in the 1950s, which is
also called intercultural communication.
Cross-cultural communication aims to study
the methods and approaches for people from
different cultural backgrounds to cross cultural
barriers and communicate effectively.

In today's world, the process of globali-
zation is constantly advancing. Through the In-
ternet as a carrier, cross-cultural communica-
tion realizes the interconnection and mutual
learning between different national cultures.
The media expands the flow of culture and the
place where culture exists. In particular, the
network media differs from the previous media
such as printing, telegraph, telephone, and tel-
evision. It possesses a more direct communica-
tion method than traditional media, and more-
over, realizes the immediacy of interpersonal
communication, with the process more con-
venient and faster, which provides a wider
stage for multicultural exchanges.

In cross-cultural communication, lan-
guages of different cultures influence the
cross-cultural expression and understanding of
languages, while translation plays the role of
cultural communication and dissemination.
Translation, as an intermediary of cross-cul-
tural communication, has the dual nature of
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culture and communication. Therefore, the
process of translation, namely the dialogue be-
tween cultures, is the transmission of culture
and the cross-cultural communication occur-
ring in the process of interlingual communica-
tion.

Shen Suru believes that translation is a
cross-language and cross-cultural communica-
tion, which is to fully and effectively convey
the content expressed by a sender with a certain
cultural background in a certain language
(text) to the recipient with another cultural
background (Shen Suru, 1998: 156).

In order to avoid the problems in the pro-
cess of cross-cultural communication, espe-
cially translation errors caused by the differ-
ences between Chinese and Western cultural
and language structures, translators need to
adopt certain translation strategies and skills to
correctly deal with the cultural elements in
translation, so as to make cross-cultural com-
munication more effective.

1. Literal translation

Literal translation is to tell the meaning
of the original text intuitively and accurately,
without any distortion or arbitrary addition or
deletion, and retain the meaning and style of
Chinese. For example, in Table 1, % /Z4/(
(the age of awakening), XX7# (double reduc-
tion), B NE, (HERZZLE (I didn't get
it, I was just in awe) and 7 /% 7 # (The pow-
erful country has me) all belong to literal trans-
lation. Such network buzzwords often have
equivalent meanings in Russian and Chinese
with simple literal meanings, which are suita-
ble for direct translation.

2. Free translation

Free translation is the expression of the
meaning of the text naturally and fluently,
without strict adherence to the original word
form or original grammatical structure. Its
complete meaning can be embodied through
the use of rhetoric. Some network buzzwords
with strong cultural color are difficult to be di-
rectly translated into Russian. For example, in
the table above, the translation of popular

words such as 264 7 and 111 A, 15
HE#Z will be widely distant from the meaning

of these Internet buzzwords if translated ac-
cording to the literal meaning of Chinese char-
acters. The literal meaning should be aban-
doned and the meaning should be expressed in
a form suitable for the Russian audience. Sim-
ultaneously, it is necessary to determine the
Russian words according to the meaning of
Chinese and the context of speech in order to
avoid the semantic loss and meaning deviation
caused by literal translation. For example, the
word Z42fi7has two meanings, one for praise,
said extremely good, and the other for irony,
said extremely bad. At this time, it is necessary
for the translator to determine the choice of
Russian words according to the specific con-
text of use.

3. Interpretation

When there is no corresponding equiva-
lent for the words of the source language in the
target language, resulting in a cultural gap, we
can abandon the rhetorical devices and expres-
sion forms of the original text and adopt an ex-
planatory method to translate the original text.
Such as 477, @57, "YYDS" and other Internet
buzzwords, can draw on the method of inter-
pretation, so that the Russian audience can un-
derstand these network environment of the var-
iation of Chinese.

There are many kinds of Chinese net-
work buzzwords with different forms, and
other processing methods will be adopted, such
as zero translation method and transliteration
method. For some Chinese Internet buzzwords
it is difficult to find equivalent words in Rus-
sian, and it is not easy to explain them clearly,
so in such cases it is better to choose the zero
translation method. Transliteration is also com-
mon. This strategy emphasizes language func-
tions by using phonemes as a unit in transla-
tion, similar to the pronunciation of the source
language. Such as "tofu", "kung fu", "feng
shui", "tai chi" and other Chinese culture-
loaded words, using transliteration method, has
been widely known to the Russian public. This
translation method is generally used only for
proper nouns such as names of people and
places or for words referring to specific things.
Given the absence of such words in 2021 inter-
net buzzwords, we will not analyse them here.
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Conclusion

Language and culture are interdepend-
ent. The generation of network buzzwords is
the reflection of reality under the help of net-
work media, which enriches the Chinese vo-
cabulary and enhances the effect of people's
daily communication to a certain extent. Chi-
nese network buzzwords originate from their
deep cultural roots. In cross-cultural communi-
cation, it is necessary to combine their surface
meaning and deep connotation for translation.
Edward Hall believes that there is no simple
reflection, imitation or one-to-one proportion-
ality between language and the real world
(Hall, 2013). Translation, as a cultural practice,
expresses the source language through the tar-
get language and makes things appear again.
Therefore, in order to make cross-cultural
communication more effective, appropriate
translation strategies should be flexibly se-
lected according to the specific context and se-
mantics in the translation of Chinese network
catchwords. Translators should not stick to one
translation method, and can combine several
translation strategies as appropriate to achieve
better translation results.
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